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PressRelease     


THE WOOLMARK COMPANY BRINGS the global CAMPAIGN FOR WOOL to ITALY for the second time
Milan, 8th September 2015 – For the second time Milan will host Campaign for Wool activities, a worldwide educational and promotional program highlighting the eco-credentials of wool, under the patronage of HRH The Prince of Wales.

Wool Week celebrations take place from September 8 to 13, transforming Milan’s iconic high-end shopping street Via Montenapoleone to an area dedicated to wool.

Air installations have been created in the retail district around Via Montenapoleone and the shops’ windows will celebrate this noble fibre and its natural, renewable and biodegradable properties. A micro-farm will be set up in Via Montenapoleone, with live sheep offering a fascinating and educational Wool Experience, allowing visitors to experience the sheep to shop journey and discover the versatility of the fibre. 
Wool Week will officially launch tonight with the exclusive ONSTAGE event, an annual fashion show organized  by Milano Unica in collaboration with The Woolmark Company. The event will be introduced by a video of HRH The Prince of Wales greeting the city. 

Ten young international talents will present, in the iconic district of the Italian fashion capital, their collections where Merino wool will have a leading role.

The 10 designers selected worldwide are: MIS MIN (China), SID NEIGUM (Canada), RICOSTRU (China), MIUNIKU (India), ULTRACHIC (Italy) and YOUJIA JIN (China) for the womenswear; LUCA LARENZA (Italy), WEBER+WEBER (Austria), PIETER (Oland) and SULVAM (Japan) for menswear. 

After Milan, Wool Week celebrations will be held in Paris, London and Amsterdam, before landing in Japan and China. Through a series of public events the Wool Experiences raise awareness, promote and educate consumers through the connection with the natural fibre, Merino wool, and the urban fabric, encouraging people to live naturally and choose wool.

For futher information:
Francesca Ginnasi _ Francesca.ginnasi@wool.com
Matteo Ausano _ matteo.ausano@smith-petersen.com
About The Woolmark Company:

The Woolmark Company is the global authority on wool. Through our extensive network of relationships spanning the international textile and fashion industries, we highlight Australian wool’s position as the ultimate natural fibre and premier ingredient in luxury apparel. 

The Woolmark logo is one of the world’s most recognised and respected brands, providing assurance of the highest quality, and representing pioneering excellence and innovation from farm through to finished product. 

The Woolmark Company is a subsidiary of Australian Wool Innovation, a not-for-profit enterprise owned by more than 25,000 woolgrowers that invests in research, development and marketing along the worldwide supply chain for Australian wool. 

Join the conversation:

#woolmark

#woolweek
@campaignforwool
www.campaignforwool.org

